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Thanks to you - we, and many others,
are still alive and kicking!

As you probably know by now, Eurogiro has
started a campaign. The objectives of this
are:

B to recognise the effort made by every
person working with Eurogiro transfers.

B to give Eurogiro a ‘face’.

B to increase awareness of the Eurogiro
system among everybody working with
Eurogiro transfers within our member
institutions.

The campaign is based on existing informa-
tion, telephone interviews with selected
members, and input from the Eurogiro PR &
Marketing Group which also included the
work of an advertising company on a couple
of concepts. Finally, after a lot of hard work,
the idea that was met with approval by the
Eurogiro Board was the ‘Thanks to you’
concept, in which we seek to recognise the
effort made by every person involved in
Eurogiro transfers.

Despite the advent of technology, at the end
of the day, products are processed by people.
And it is those people that play an important
part in what makes Eurogiro payments pos-
sible. They are the reason why someone,
somewhere in the world is able to send mop-
ey to someone, somewhere else. The people
who process Eurogiro transactions are assist-
ing others to save money in the way that
they send money, while also helping their
employer to realise a profit.

Here at Eurogiro, we like to think we fully
recognise the face behind the technology.
This is the main reason why we have started
this campaign. We wish to acknowledge
your efforts, your help and, above all, your
dedication, because much of the success of
Eurogiro is ‘“Thanks to you’.

In many ways, the Eurogiro community can
be characterized as being one big family.
The limited number of members and the
way we all work together (for instance, at
seminars, projects, work groups) all con-
tribute to the creation of strong links
between those responsible for Eurogiro.
However, there remains around 1000 Euro-
giro people ‘out there’ with whom we rarely
communicate and, even more rarely, meet.
We are using this campaign as a communi-
cation medium and, through the campaign
photos we have received, we are able to

put faces to the voices of other family mem-
bers.

Despite the cultural differences, we are
attempting an umbrella approach which, we
hope, will communicate an overall positive
message and spirit. In this way we are sure
that we can achieve our three goals, to edu-
cate, to motivate and to reward.

Our aim is not for a long and expensive
campaign. In fact, we have planned for a
campaign lasting about six months and fin-
ishing in December.

It is important for us to mention that it is
not Eurogiro’s intention to interfere in the
member institutions” marketing work. We
hope the ‘Thanks to you’ campaign is seen
merely as an opportunity for our members to
add value to their own institutions.

To date, we have sent out posters (two dif-
ferent designs), bowls of sweets and mouse
mats. This campaign newsletter is our most
recent venture. As you will see from the
photos, we have received feedback from
several of our members. This, together with
oral feedback, is extremely valuable to the
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Deutsche Postbank AG,
Germany

Right side: Mr. Jiirgen Sauer — Head of Interna-
tional Paymentprocessing. Left side: Mr. Karl-
Ludwig Rohe - Head of International Enquiry-
department and some collegues of their stuff in
our branch in Saarbriicken.
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Standing from left: Kirsi Tikka, Marja Koppinen, Leena
Heinonen. Sitting from left: Arja Hellén-Manninen, Kimmo
Peltonen, Anneli Holopainen.
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General Directorate of Posts, Turkey
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From the left to right — Mehmet Kartal, Cem Nadirler,
Necdet Akkus, Cimen Pekbay, Arif ORTAKAYA,
Yasemin Celik, Selma Karakasoglu and Giilay Ilhan.
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Hugo VAN DEN BREMT - Isabelle DUTRANNOIS —
Bernard BORSU — Rosine ROTTIERS — Andrien
DETROZ — Fernande LARET and Mr Frans BERT in
the middle.



B Bulk payments
B Cheque payments
B COD (Cash On Delivery)

THE EUROGIRO PRODUCTS

B Standard account payments to member or third party customer’s account
B Urgent account payments to member or third party customer’s account
B Standard cash payments (Money Orders)

B Urgent cash payments (Western Union)

Eurogiro services throughout your

organisation

Eurogiro is a unique concept in cross-border
payments. By delivering the right informa-
tion to the right people, Eurogiro can service
all departments in your organisation
involved in cross-border payments. Straight-
through processing in the operational depart-
ments is promoted by the system features as
well as by the information tools of Eurogiro.
New solutions like the special pension pay-
ment schemes and a branding concept sup-
port the work in product management and
marketing and sales departments, all aimed
at increasing customer satisfaction and cre-
ating new sales for your organisation.

Transparency

With Eurogiro you can offer your customers
transparency in cross-border payments.
Eurogiro provides fixed time scales so that
payments can reach their destination on
time. Furthermore, the information tools of
Eurogiro provide full price information on
account transfers — also on customer charges
in the receiving end. Thus Eurogiro will put
you in a strong position in your local mar-
ket, because your cross-border payment
products will have unique features, not easi-
ly copied by others!

Quality

The combination of system control and
efficient co-operation based on common
procedures between members has for several
years given an excellent Straight Through
Ratio (STP) for payments via the Eurogiro
System. The high quality gives immediate
benefits to the customer and reduces your
organisation’s cost of processing a payment.

Coverage

Eurogiro has a dense coverage in Europe
via its members who, in most cases, are
connected to other banks through the
domestic clearing system. Furthermore,
Eurogiro has members in North America,
Asia and Africa, and the number is con-
stantly growing.

Through electronic gateways to other
systems, Eurogiro achieves the global
geographical coverage on products such
as payments to accounts in USD and cash
payments (Western Union).

Eurogiro thus has coverage to retain and
develop business with links to almost all
countries in the world.
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Eurogiro marketing team. While giving us
an opportunity to make alterations to the
campaign, the feedback also serves as a
guideline for future marketing activities.
The photos we received, in terms of both
quantity as well as quality, have been
beyond our wildest expectations. As you
know, we promised we would refill the win-
ner’s sweet bowl, but it is not going to be an
easy task identifying the winner!

When we began the campaign, our hope was
that it would be well received and maybe
even make a normal working day a bit more
sunny for those involved. So far, judging
from your enthusiastic feedback, it has been
well received although we have not always
been able to guarantee the presence of the
sun! That said, we sincerely hope you have
enjoyed and will continue to enjoy being
part of the ‘Thanks to you’ campaign.

Eurogiro PR & Marketing
Group

It is essential for the Eurogiro marketing
department to have and maintain a close
relationship with the members to allow
it to remain as cost-effective and struc-
tured as possible. By receiving feedback
from the member countries we can
ensure that our activities are tailored in
the best interests of the members and, in
addition, obtain the best results for our
efforts.

The PR & Marketing ‘Ad Hoc” Working
Group began operations at the beginning
of 2001. The Group acts as a generator
for ideas and as a reference group for
the Eurogiro marketing department. It
contributes ideas for, among other
things, the newsletters, PR activities,
market research, member activities, the
homepage, and best practices to increase
the use and knowledge of the system
and products.
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Osterreichische Postsparkasse AG,
Austria

Christa Kaider (Eurogiro Contact person), Karin
Brochmann, Ronal Hufnagl (EG product mana-
ger), Claudia Lukac, Brigitte Zivny (head of out-
going int. Operations), MarianneGreiner (head
of incomming int. Operations), Renate Maksai,
Andrea Huber, Tamara Koller, Renate Hauer,
Claudia Oswald, Veronika Kanzler Head of int.
Operations), Michael Stoijkovski, Rosa, Ackan,
Reinhard Pollak, Sylvia Kosicek, Christian Fex,
Markus Engelberth. — On top (beginning right) —
Ernestine Zapfl, Tina-Maria Resch.



